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® O

The mission of RPR

RPR is a national repository of...

Parcel-centric property information
For the exclusive use of REALTOR® members
Delivered through a cutting edge application

At no charge to REALTORS®

No client or public access
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& O Objectives of the RPR Commercial site

* RPR commercial is:

— Business opportunities analysis
— Detailed location analysis and reporting
— Property information search and reporting

... in an easy-to-use experience, leveraging RPR core technologies,
security, and user access framework

e RPR commercial is not:
— CoStar
— LoopNet
— aCIE




® O What is a beta test?

e Software is not yet in production - still being developed, extended, and
refined.

* We want you to play around with it, and let us know what you think.

« When you see an issue, report it — and provide as much information as
you can.

e Call for help if you need it!

« We will do a series of releases, and let you know when there are new
features to test. Please dedicate at least a few hours to each release.

* Datais still being tested — don’t share reports with clients just yet, but do
share your impressions.

You own this system.

The purpose of this test is for us to respond to your feedback.




o PRPR Commercial Beta 1 overview




@ O RPR Commercial home page

The three, key features are highlighted right on the home page.

= » Realtors Property Resource

e |2 A

& C'  (® ga.narrpr.com/commercial

Go to RPR Residential | Welcome NAR Member | CustomerPortal | AdminPortal | Help | Signout

RPR’@ Commercial
REALTORS PROPERTY RESOURCE Search Tools Reports

Search for properties Rerform an m—depth . \.or try our thematic
and listings here... alys1s here... naps here... 9

RPR StI® A4AZ million oxg S nationwide... 1. fhinalinti tionwide...

MY RECENT REPORTS MY RECENT ACTIVITY

Unknown activity—
...about reports 41412012 11:48 PA

ORI s 2 @ Viewed 1815 S El Camino Real, San
« Reports expire after 30 days. Clemente, CA 92672

« Download a report by clicking on it here. 41412012 2AM

« Create or rerun reports on the

Introducing Broker Tools Reports page. i Viewed 4080 W 1st St Santa Ana, CA

Find out about RPR's newest product,
designed especially for Brokers

Learn More

SRPR %0 B X =




@ O Property search

Search for “all properties” — including public records — or just listings.

= » Commercial Search Tools

4 C' | ® ga.narrpr.com/commercial /criteria?stmode=ListingsSearch

e o A

Goto RPR Residential | Welcome NAR Member | CustomerPortal | AdminPortal | Help | Signout
® . |
.R.P.R ‘ Commercia
REALTORS PROPERTY RESOURCE

Search Tools Reports

@ All Properiles  © Dnly Listings @ IMarket Analysis @ Thematic Maps

Search for Listings Only

Look for all the available commercial properties in an area.

Property Type: o Al & Commercial O Restaurant/Bar U Shopping Center & Retail

O Land U Industrial U Healthcare U Hotel/Motel
& Special Purpose

About RPR Press Info i Help Need a little help? Call us or
Blog RPRon Facebook : ReportErrors click on the Live Chat button.
Terms of Use : NRDS Lookup

Privacy Policy : i (877) 977-7576

24 hours a day, seven days a week

® | Copyright © 2012 Realtors Property Resource®, LLC.
o RPR Realtors Property Resource® and RPR are trademarks of Realtors Property Resource®, LLC. Al rights reserved.
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® “Deeper” search

Expand the search form to filter by criteria.

= » Commercial Search Tools

€« C'  ® qa.narrpr.com/commercial /criteria?stmode=ListingsSearch o | 2 X

Goto RPR Residential | Welcome NAR Member | CustomerPortal | AdminPortal | Help | Signout

RPR® ‘ Commercial
REALTORS PROPERTY RESOURCE Search Tools Reports

@ All Properties  © Only Listings @ Market Analysis @ Thematic Maps

Search for Listings Only

Look for all the available commercial properties in an area.

Charlotte, North Carolina

Property Type: o Al O Restaurant/Bar U Shopping Center & Retail
U Industrial U Healthcare U Hotel/Motel

Property Status: & Non-Distressed U Foreclosure / Bank-owned & Pre-foreclosure / Auction & Short-sales

Price Range:
Bullding Size (sq f):
Lot Size (sq fi):

© Units ® Rooms @ Beds:

O PriceperAcre @ Price persqft @ Annual Net Income: o _

Time: @ Listed within S0
Year Built:

Keywords:

S>RPR =0 B X =




® Search results

View results in a list format. You can filter them on the sidebar.

= » Search Results for Charlott

) qa.narrpr.com/commercial /search?scid=956511 7| »

i=LIST VIEW q MAP VIEW

Search Results for: Charlotte, North Carolina [ save search |

786 properties Show More Properties Show: (10 _:] results Sort list by: ["Most expensive e
25 B 7 T L =
Ae al Ovemead
Fiiter these results m 1234567891011 12 13 14 15 16 17 18 19 20 21 ... 79 | Next - =N Darrisbul
L.$304m s
W PROPERTY TYPE W PROPERTY STATUS PRICE: $63,000,000  Office Lot Size: 123,000 sq ft
(Icons) (Colors) « Active: 1/1/2005 Listing ID: 2415 ‘
v Show All v Show All 6225 Morrison Bivd, Charlotte, NC 28211 At : -
v 5% Commercial v/ W Active List Price Range: $750,000 - $63,000,000 ] Ch?%‘{m:)tte 24
¥ 2= Offce ¥ W Pending $’\ e
| 22. Elm.*
v/ iy Restaurant/Bar v/ W Non-Distressed PRICE: $30,090,000  Land Lot Size: 7,710,120 sq ft | S
v (G Shopping Center | (/ [l Foreclosure / + Active: 2/4/2005 Listing ID: 18473 | sk
v 71 Retai Hank owned University Research Park, Charlotte, NC 28262
< = Land v/ Wl Pre-foreciosure / L
e List Price Range: $1,700,000 - $30,090,000 fi
\/ Income o
v W Short Sales
V' |84 Industrial | Provig
|6 FOR SALE PRICE: $22,878,750 Office Lot Size: 183,030 sq ft e oH & = 2z
v/ 3 Heatthcare Year Buit: 1999
#a) Show only my e MAP LEGEND
v & HotelMotel Listing ID: 1867
listings . v Property Type (Icons) perty Status (Colors)
v Special Purpose 2320 Cascade Pointe Bivd, Charlotte, NC 28208 APN #: 143-071-18
Commercial B ForSale
List Price Range: $22,878,750 ~ $22,878,750 o
W Price Range Owner: Lakepointe Corp Center Assoc L ey
Land
to
PRICE: $19,400,000 Land Lot Size: 279,350 sq ft
« Active: 1/7/2010 Listing ID: 25825 HEATMAPS
W Building Size (sq ft) W Trade ST, Charig APN #: 078-014-03 Per ad nostro tamquam consequat. Mediocrem
to : ~ vituperata quo ea. Vel eu animal iracundia.
Select a heatmap to show.
W Lot Size (sq ft) None )
to i | Lot Size: 459,558 sq ft
 Active: 4/7/2008 Listing ID: 26027 ‘W METRO REALTY TITLE- WESTSIDE
: | APN #: 149-151-70
W Units, Rooms or Bedrooms South BLVD, Char . N
3 .
A S o §)metroTitle
&
to
Commercial Lot Size: 81,478 sq ft Contact:
* Active: 7/23/ Year Built: 2001 Karen Jones

W Value Calculations
6029 Beatties Ford Rd, Charlotte, NC 28216 Listing ID: 23825 A = E-mail




® Search results map

Open up a bigger map, and add thematic map layers from the sidebar.

= » Search Results for Charlott

(&) ":" ga.narrpr.com/commercial /search?scid=956511

iI=LUST VIEW q MAP VIEW

Search Results for: Charlotte, North Carolina

£ Analysis Panel

Map Tools: Define Area

Reset Map
@ ) T T s 2 e
L P — [Groy Trosa] nerir ] overneso
= Stanley & <,
Map Legend £
53] = = & o,
Property Type Property Status S = 7 ? o 4
(icons) (Colors) "“"”‘:"‘ ¢ 1
< slan
Commercial M For Sale 3 Harrisburg 9,
3
Office % & %
5 oy Riv® o
Land %, Mount Holly e o
X
Industrial Ranlo 54 3 (3
213 S
Heatmaps Lowell
Per ad nostro tamquam consequat. Mediocrem Eroreechuis wesid
vituperata quo ea. Vel eu animal iracundia Belmont o
Select a heatmap to show: Cramerton D>
“None ™ Albemare
L L] = ENBU
%
Estimated Home Value 3
12-Month Change in Estimated Value 3 (% Brief
= o
Estimated Value per Square Foot £ i
A - < - Mint Hill o
Housing Density »,% ks g
Year Built fr o 4 2 °a
Flood Zones - 5 £
AtLeasta College Education _23 o ) & A5
im b view
A High School Education Only - 557 Wi om s
ighway 55 - N $3.9m
Children % - Matnews Hemby Bridge
Tweens % Lake Wylie ag(\“('
Teens % ' Stallings
Population Change since 2000 7 Indian Trail g i
Beer vs. Wine o A / ” g
White Bread vs. Brown Breads & o Hill gd =P:Rrovidepee )s’px,‘t z
S ! E
Processed Food vs. Fresh Vegetables o® S |
Chicken vs. Beef
L— Coffee vs. Tea

_ .. TegaCay.

SORPR = 0 B X =




e Property details summary

& -

Click through from the search results list to a detail sheet.

= » Property Details for 6029 &

C' | ® qa.narrpr.com/commercial /property/summary?id=191367105&scid=956511

A summary

© nisTorY

& ocaTion iNFo

s PEOPLE

als MARKET CONDITIONS

Property Details for: 6029 Beatties Ford Rd, Charlotte, NC 28216

<+ Back to search resuilts

v Details
]

« Active: 7/, 7

List Price Range

$13,500,000 —
$13,500,000

Last Changed: 7/23/2007

Property Type: Other/See Remarks
Number of Buildings: 1
Number of Units: —
Number of Stories: —

Building Sq. Ft.: —

Lot Size: 1.87 acres

Style: —

Year Built: 2001

Roofing: —

Heating: —

Cooling: —

Garage: —

Number of Garage Spaces: —
Basement: —

Foundation:
Construction: —
Exterior Walls: —

Details:

v Bird's Eye View

v Images:

v Property Facts

Misc R

Public Facts

Listing Facts

Other! Remarks

Property Type

Number of
Buildings

Number of Units
Number of Stories

SRPR = 0 B

Building Sq. Ft.
Lot Size

Style

Year Bulit
Roofing

X =

Impi

1

1.87 acres
2001

« Previous | Next »

¥ MAP

8 £

oY

Ico,,

< $13.5m
%‘;
% %
3 e
‘o
A
o 1
(% |
St
“rs ¢ | sgoer ao|
MAP LEGEND
Property Type (icons) : Property Status (Colors)
g Commercial Subject Property
M For Sale
+ About this data HEATMAPS
Your Changes Per ad nostro tamquam consequat. Mediocrem
: vituperata quo ea. Vel eu animal iracundia.
: Select a heatmap to show:
[ None o
] W LISTING AGENTS
> =
: I‘&" ‘W NEIGHBORHOOD
I:]I:] Charlotte, NC 28216
v Change




® O Public records coverage

RPR includes commercial-industrial public records coverage in 99 North Carolina counties,
and 46 South Carolina counties, including the 16 in the Charlotte-Gastonia-Rock Hill MSA

COM-IND | PROPERTY TOTAL TOTAL
ASMT | TOTAL (Non-RES) | STREET |FULLSTREET | ASSESSED | MARKET NOOF | NOOF TYPE EXT

FIPS[2| STa COUNTY 4| YEA[a| RECORDS[a| RECORDS&| ADDRESSa| ADDRESSa| VALUE [4| VALUE [&| LOTSIZ/a BLDG AR(& YEARBU[&| STORIE{a| UNITS[| CONSTa| WALL(Z
737003 [ NC [ALEXANDER [ 2011 24,534 650 650 58 650 650 622 599 599 598 386
" 37007 | NC [anson 2010 18,784 601 601 44 601 297 548
"37025 | NC [caBARRUS 2011 85,553 3,285 3,266 391 3,284 3,284 2,969 2,838 2,838 2,830 314 2,660 2,838
737035 | NC [catawsa 2011 89,224 4,097 3,914 304 4,096 3,945 3,670 3,671 3,670 3,671 5s8] 3,359
"37045 | NC [cLEVELAND 2011 61,256 2,189 2,188 1,137 2,187 2,187 877 1,952 2,184 1,953 1,952
"37071 | NC |GasTon 2011 102,211 5,008 5,008 521 5,008 4,962 4,284 4,285 4,285 275 3,800
"37097 | NC [IREDELL 2011 96,274 4,545 4,503 406 4,543 3,463 4,182 4,185 4,142 627 4,185
"37109 | NC [uncoln 2011 52,662 1,407 1,407 200 1,405 1,373 1,407 1,407 1,407 1338] 1,207
"37119 | NC |MECKLENBURG 2011 374,457 15,727 15,391 11,191 15,665 15665]  15703] 14510 14534] 14529 10,497 14,532
" 37159 | NC_[ROWAN 2010 77,224 2,619 2,619 339 2,619 2,283 2,617 2,619 2,611 490] 2,008
"37167 | NC_[STANLY 2010 37,018 275 275 21 274 274 161 216 228 232
" 37179 | NC_[uniOoN 2010 94,373 2,668 2,667 675 2,306 2,306 2,521 2,632 2,644 1,823 317 325 429
" 45023 | sc [cHesTeR 2010 22,872 674 287 46 667 667 82 3 2
" 45025 | SC_|CHESTERFIELD 2010 37,763 1,061 1,061 1,061 349
" 45057 | sc_[LANCASTER 2010 44,369 1,550 1,543 83 1,550 1,550 848 1,202 1,245 1,182 1,009 1,185
" 45091 | sc [york 2010 111,330 3,708 2,049 191 3,518 3,518 1,553

SRPR T/ 0 B X =




® 0 Market analysis: Where are the customers?

Apply up to five sets of filters for a search with multiple variables.

Find Customers Using Spending and Demographic Data

Examine a larger geographic area and the demographics of the intended customers to find the best
trade areas to locate a business. Then search for available commercial properties. 2

What's the broad area you want to search? : ... Or select
*Q Where are the For example, to find the best city, enter a county. Charlotte, NC area on map
right customers

for a business?
What are the attributes of your customers?
Choose up to §

Change selection »

[Who They Are ke [Mraritalwsrtatus E

Change selection -»

[What They Do s [Induslry of Employment B Finance, Insurance and Real Estate

Add more criteria ...or Run Analysis




Find customers: Results

Areas of concentration are identified by shading.

Q MAPVIEW I=LIST VIEW

Analysis Results for: Miami Beach, Florida | change »

Reset Map

(G J Rosa Y ncrn ] overnesa)

Hide Map Tools: Define Area

¥ Analysis Panel

o haracteristics *
Current Analysis C : Opailiocka
© Legends and Heatmaps — North Gy
e Aia Bay Harbor Bal
= Mfent [sands  Harbour
Criteria Match
Surfs
Miami
Heatmaps Shores
Heatmaps graphically represent data by using a Hialeah
color scheme to indicate variation in data values. ElRg
Select an indicator to display:
None o)
Miami
Springs

ns

Miami
Coral
Gables
hn
‘Smaller Map
Show: [20 |13 resuits 123 | Next>
Suicisds  Trada Aresn Bachelor's Degree Early Adulthood Middle Aged
- Bayshore in Miami Beach, FL 26.0% el e

SRPR T/ 0 B X =




® Full analysis results

But, you can modify each filter in the sidebar to refine the match.

® MAPVIEW

Analysis Results for: Miami Beach, Florida | change » [ sae ]

\3 Analysis Panel Hide ¢t Map Tools: Define Area: Reset Map
() haracteristics + Road Overhead
Curment Annlysle ¢ : Opa-Locka  Gray Jf Road Jf Acrial )f Overhead |
You are currently editing o North el
Y X v Bay Harbor Bal
criteria. Mizmi Islands  Harbour
= Miami
Bachelor's Degree B Hide Shores
Hialeah El Portal
Least Average Most
Miami
Trade Areas that match: 43 Springs
ia
Early Adulthood Show More  ["°
Least Average Most
Trade Areas that match: 31
Middle Aged B Show More
Vest Miami
Least Average Most  [tami
Trade Areas that match: 35 Coral
Gables
Total Trade Areas Analyzed: 57
hm
Feeling flexible? Move the slider to loosen
or tighten what you consider a match.
O Smaller Map
1 2 3 Show: [20 |3 results 123 | Next-
match matches matches
Sdlscted v Trade Areas Bachelor's Degree Early Adulthood Middle Aged
Geography: [ Auto-Select 4
ey = = Bayshore in Miami Beach, FL 26.0% :196731% ;'1727%

ercial /analysis?acid=117#




@ O Business location analysis

Search by business type and general area.

Go to RPR Residential | Welcome Kris Goodfellow | CustomerPortal | AdminPortal | Help | Signout

® | REALTORS .
RPR REALTORS | Commercial
RESOURCE BETA TEST SITE Hors —

® All Properties ® Only Listings © Market Analysis ® Thematic Maps

Find the Best Location

Find the best spot for a business based on the type of enterprise and the general desired location. Then
search for available commercial properties. /2

. o Select a retail business
ot venilsana Pars Deaers 1+ LN Lown & Garcen Stos 1+ 0

Pick your preferred type of search
© Geography ® Drive Time: ® Radius:

&Q What'’s the best

L) a ;
location for this

business?

About RPR Press Info Help Need a little help? Call us or

Blog i RPR on Facebook Report Errors click on the Live Chat button.
Terms of Use NRDS Lookup
Privacy Policy i (888) 299-9669

24 hours a day, seven days a week

RPR® | Sopront©2012Reators Proporty Resources, LLC.
L Realtors Property Resource® and RPR are trademarks of Reattors Property Resource®, LLC. Al rights reserved.




@ O Business location results

Results are sorted to show areas where there might be excess demand.

Q uapview = UST VIEV
Analysis Results for: Miami Beach, Florida | chegs -+ [ save |
[ - A Tools: Resat Map
= |
a —— [ Gray | ross [ Overnead |
L Miar
a k
El Por
oha
Beach
 Smader iap | 7|
= 3 123 | Next
4 Stores
- Del M 00.
= ho 0ach. 00.




o ) Place a business

Reversing that question, we can show retail businesses that are needed in an area.

Go to RPR Residential | Welcome Kris Goodfellow | Customer Portal | Admin Portal | Help l Sign out

® | REALTORS -
R.P.R peators | Commercial
RESOURCE BETA TEST SITE Home Search Tools

® All Properties ® Only Listings © Market Analysis ® Thematic Maps

Find the Best Business

Determine the best business for a location based on an area's demographics and existing businesses.
Then search for available commercial properties. (2

: o Enter a location to search
‘

&Q What’s the best

" retail business for

this location?




® Business fit to location
Chart shows areas where there are too many, or not enough of certain types of retailers.

Best Businesses for: Miami Beach, Florida

This chart shows the types of businesses that consumers are leaving an area to find. The business types represented by blue bars are
relatively scarce in the area, so consumers go elsewhere to have their needs met. The orange business types are relatively plentiful in
your area, meaning there are existing competitors for the dollars that consumers spend in these categories.

Vending Machine Operators
Automobile Dealers

Building Material/Supplies Dealers
Auto Parts/Accessories/Tire Stores
E-Shopping & Mail-Order Houses
Lawn & Garden Stores.

Department Stores

Gasoline Stations

Special Food Services

Other Motor Vehicle Dealers
Fast-Food Restaurants

Used Merchandise Stores

Office Supply/Stationery/Gift Stores
Florists

Sports/Hobby/Musical Instrument Stores
Grocery Stores

Other Misc Retailers
Jewelry/Luggage/Leather Goods Stores
Liquor Stores

Health & Personal Care Stores
Specialty Food Stores

Shoe Stores

Book/Periodical/Music Stores
Clothing Stores

Full-Service Restaurants

Other General Merchandise Stores
Direct Selling Establishments

Bars

-100 -20 0 20

Indexed Values From -100 to 100

Find Properties for Sale View Trade Area Details m

SRPR T/ 0 B X =




e O Categories of analysis

“Who they are,” “What they do,” “Where they live,” “What they buy,” and “What it’s like.”

Find Customers Using Spending and Demographic Data

Examine a larger geographic area and the demographics of the intended customers to find the best
trade areas to locate a business. Then search for available commercial properties. 2

'Q Where are the What's the broad area you want to search?

2]

... Or select
i For example, to find the best city, enter a county. Charlotte; NC -« area on map
right customers

for a business?

What are the attributes of your customers?
Choose up to §

Change selection »
 Who They Are ‘
Select an attribute...

Where They Live

What They Buy Change selection »
What It's Like

v vy o ﬂ [Induslry of Employment = ] Finance, Insurance and Real Estate

Add more criteria ...or Run Analysis




® O Market analysis: Where are the customers?

Apply up to five sets of filters for a search with multiple variables.

What are the attributes of your customers?
Choose up to §

 Who They Are < = Bachelor's Degree
[ Who They Are F ( I Early Adulthood
A .

Middle Aged

;‘What They Buy

[What They Buy K& \V'Entenainment/Recreation 3

Add mor e .o




® O Who they are

Select demographic or customer segmentation criteria.

'_Education 3
Select an attribute...
Household Size

income
| Marital Status |

Race
Religion
Trends
Age

Consumer Segmentation




@ O What they do

| What They Do

| What They Buy

| What They Buy

Search by industry of employment.

| Industry of Employment B

~———— - —

| Apparel

|‘ EntertainmenthecreallonB

[ Accommodation and Food

() Administrative Support and Waste
Management

() Agriculture, Forestry, Fishing and
Hunting

() Arts, Entertainment and Recreation

 Construction

() Education

! Finance, Insurance and Real Estate
() Health Care and Social Assistance

) Information

[ Business Management

() Manufacturing

2 O O OO DO DO




@ o Where they live

Search by lifestyle segment.

)

LWho They Are B | Consumer Segmentation@ [ Aspiring Young Families

() Boomburbs

)

CJ city Commons

)

[J city Dimensions

)

[ What They Buy F | Entertainment/Recreatior] § | U city Lights

)

U City Strivers

)

L College Towns

)

L Connoisseurs

&

C Cozy and Comfortable

&

! Crossroads

)

Help : _J Dorms to Diplomas

)

Report Errors
NRDS Lookup

[ Enterprising Professionals




@ O What they buy

Select from multiple retail and service categories.

Change selection »

|fWhat They Buy B LEntertainmem!RecreationB Sporting Events
Select an attribute...
Alcoholic Beverages
Apparel
Dining Out

Education Add more criteria ..or

Financial

Food ‘
Health Care . g
: Household Goods : . A ,
. : . Need a little help? Call us or

; Household Services : ;
Report Errors : Housing . click on the Live Chat button.

NRDSLookup Phone (888) 299-9669 TR

Misc. Expenses :
: 24 hours a day, seven days a week
Personal Care : d

Total Expenditures and Retail Goods
Transportation (Local)

lo®, LLC. Travel
ademarks of Realtors Property Resource®, LLC. All ngifts TesaTvea:




) What it’s like

Filter by key demographic criteria and trends.

= » Commercial Search Tools

= C' | ® ga.narrpr.com/commercial /criteria

e o A

Go to RPR Residential | Welcome NAR Member | CustomerPortal | AdminPortal | Help | Signout
® .
RPR Commercial
REALTORS PROPERTY RESOURCE

Search Tools Reports

@ All Properties @ Only Listings © Market Analysis @ Thematic Maps

Market Analysis: Find Customers Using
Spending and Demographic Data

Examme a larger geographic area and the demographics of the intended customers to find the best
to locate a business. Then search for available commercial properties.

What's the broad area you want to search? . Or select
3 Charlotte, North Carolina
For example, to find the best city, enter a county.

area on map

What are the attributes of your customers?
Choose up to 5

| What ts Like TJ [Trends
Selectan attribute...
Population Stats ! 2010-2015 Population Growth Rate
Housing Stats
Add more criteria -» E nt Stats

! 2000-2010 Population Growth Rate

-/ 2000-2010 Households Growth Rate
! 2010-2015 Households Growth Rate

Give me all of R

the options!
(Full analysis)

SRPR %0 B X =




Building a report

Property, Trade Area, and Analysis reports are all configurable.

= » Realtors Property Resource

& C' | (® qa.narrpr.com/commercial /reports 2 | » R
<+ Back to Property Detalls 0 Cancel
W MY REPORTS - -
elect a repo o
P ft ofie

m Commercial Property Report More Detalls | Show Sample 267 Snell Ct

Son Jose, CA 95123

2 m Commercial Trade Area Report Hide Detalls | Show Sample ff AF®

Uncheck elements you wish to hide:

v Cover Page ©

v Consumer Segmentation &

v Summary Analytic Search Results @
v Population Summary Charts €@

' Marital Status Summary Charts @

v Income & Economic Summary Charts €@
v Age Summary Charts €@

@
m Commercial Trade Area Analysis More Detalls | Show Sample ff AFS
Select cover page elements to include:
 All Elements
e Personalize your report + Name ¥ Broker Logo
v Agent Photo ¥ Brokerage Name
v
Include Recipient Name: Phone Office Name
v Fax v ofice Address
' Email
Message:
General Report Preferences
Show Page Numbers
¥ YOUR PROFILE INFO
| NAR Member
Delivery method Chicago
555 Florance St.

Chicago, IL 60688
*) Display now (you can open or download as a PDF)

SRPR T/ 0 B X =




| . PDF reports
o PRPR P

Property Profile, Trade Area, and Neighborhood Summary




@ O Analyze by thematic map

Select from multiple map layers for a visual analysis.

= » Commercial Search Tools

4 C' | ® ga.narrpr.com/commercial/criteria?stmode=Analysis o2 | » A

Go to RPR Residential | Welcome NAR Member | Customer Portal

RPR® Commercial
REALTORS PROPERTY RESOURCE Search Tools Reports

@ All Properties @ Only Listings @ Market Analysis © Thematic Maps

Maps

Start here to create thematic maps or draw custom areas to use in your analyses or searches.

+ What's the broad area you want to search? r
&0® I want a thematic For example, if you want to draw anyarsa around downtown, rga rs:z‘fr::::p
-l o
map of some RPR ki
data. o What attribute do you want to map?

None
Year Built

Flood Zones
e AtLeasta College Education
A High School Education Only
Children %
Tweens %
Teens %
Population Change since 2000
Beer vs. Wine
White Bread vs. Brown Breads
. Processed Food vs. Fresh Vegetables .
About RPR | Pressinfo Help Chicken vs. Beef i Need a little help? Call us or
Biog : RPRon Facebook : Report Erors JelJ iAW (X] i click on the Live Chat button.
Terms of Use : LR IRGIdle Margarine vs. Butter :
Privacy Policy : Sugar vs. Sweetener i (877) 977-7576
: Associate Degree i 24 hours a day, seven days a week

At Leasta College Education A
High School Graduate @
-

RPR® | Coryiant ©2012 Reatom Property Resourcs®, LLC. Less Than Sth Grade
) Realtors Property Resource® and RPR are trademarks of Rea iz PIeA W ENaI A1

SRPR =0 B X m




® Thematic map results

Analysis indicators are shaded at a variety of geographic levels.

= » Thematic Map Area of Cha;

4= C' | ® qga.narrpr.com/commercial/map?mcid=18 7 » A
Thematic Map Area: Charlotte, North Carolina | change Location + [ save |
Map Tools: Define Area: Reset Map
% v T
HRosa § Acria J overnea
@ &l Stanley ) /
i = Barri¢
%+ ‘.//‘ \-
Mountain d ]C)
% Island
2 ¥
= % 3 Georgeville
7 o /
3, ¢
% Mount Holly
5 Ranlo C a
273) AL s
; LY~
Lowell.. -‘ﬂ/ 5—1]
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® O Map search area drawing tools

Draw a simple box to search a rectangular area.

= » Thematic Map Area of Cha;
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® O Map search area drawing tools

Search by radius.
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® O Map search area drawing tools

Draw and adjust a complex polygon.

= » Thematic Map Area of Cha;
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Thematic Map Area: Charlotte, North Carolina | change Location + [ save |
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o p» Map search area drawing tools

Search by drivetimes.

= » Thematic Map Area of Char

4= C' | ® qga.narrpr.com/commercial/map?mcid=18

Thematic Map Area: Charlotte, North Carolina | change Location + [ save |

Map Tools: Define Area:

Reset Map
Crouse ;21 3 s, wsossroads
-} il Lowe ville / o< /
=0 | \ S [ duntersville
& High shoals e o SN . a8 \\ {
— S
i - = )}
Lda 5 )
Y 5 >‘J\‘/fnumain %
219) Y S .anle, ':‘:;:."
.A' ¥ aad
Mountain
3 S e
Sunnyside Dallas ?’:z / -
& o v
. A\ 1"% Mount Holly _ & ;
Besse aer City L 4 N Ranlo y /| y
o &
Gastonia. - =lowell— &
} ' el
. A ha i
bt <ys , €=\ Cramerton
5 -~

Mint Hill o

% %

Y &= % 2 N

Bcv{l}t!q ’\“n q D i g <

RREYY) Q v N TN S I
g NN &

Fairview

SRPR = 0 B



® O Map search area drawing tools

Search by distance from a point.

= » Thematic Map Area of Cha
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@ O Resources for beta testers

* Dedicated support staff: toll-free, live chat, and email

e Issue tracking system: submit feedback, a question, or log a bug and
receive updates on its status as it is researched and resolved

* Test group forums: a special, private section of the RPR Support Site for
testers in each market

— News and announcements on the beta
— Help content and tips

— Known issues log

— Release schedule and new features for testing




® O Beta schedule and next steps

May 8: Kickoff class and hands-on training
— Distribution of tester credentials
— Interactive review of site

— Demonstration of issue reporting and support systems

Late May: Additional groups in other markets nationwide begin testing

There will be 3 — 4 software releases after beta 1
— Each will contain new features and changes to existing features

— We ask that you dedicate at least a few hours to each release and provide your
feedback

Late summer: planned production go-live




o PRPR Questions?
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Thank you!
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