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•  The	
  mission	
  of	
  RPR	
  

•  Objec:ves	
  of	
  the	
  RPR	
  Commercial	
  site	
  

•  What	
  is	
  a	
  beta	
  test?	
  

•  RPR	
  Commercial	
  beta	
  1	
  overview	
  

•  Resources	
  and	
  support	
  for	
  beta	
  testers	
  

•  Beta	
  schedule	
  and	
  next	
  steps	
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Agenda	
  



	
  	
  	
  

RPR	
  is	
  a	
  na:onal	
  repository	
  of…	
  

•  	
  Parcel-­‐centric	
  property	
  informa:on	
  

•  	
  For	
  the	
  exclusive	
  use	
  of	
  REALTOR®	
  members	
  

•  	
  Delivered	
  through	
  a	
  cuOng	
  edge	
  applica:on	
  	
  

•  	
  At	
  no	
  charge	
  to	
  REALTORS®	
  

•  	
  No	
  client	
  or	
  public	
  access	
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The	
  mission	
  of	
  RPR	
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•  RPR	
  commercial	
  is:	
  

–  Business	
  opportuni:es	
  analysis	
  
–  Detailed	
  loca:on	
  analysis	
  and	
  repor:ng	
  
–  Property	
  informa:on	
  search	
  and	
  repor:ng	
  

…	
  in	
  an	
  easy-­‐to-­‐use	
  experience,	
  leveraging	
  RPR	
  core	
  technologies,	
  
security,	
  and	
  user	
  access	
  framework	
  

•  RPR	
  commercial	
  is	
  not:	
  
–  CoStar	
  
–  LoopNet	
  
–  a	
  CIE	
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Objec5ves	
  of	
  the	
  RPR	
  Commercial	
  site	
  



	
  	
  	
  

•  SoXware	
  is	
  not	
  yet	
  in	
  produc:on	
  –	
  s:ll	
  being	
  developed,	
  extended,	
  and	
  
refined.	
  

•  We	
  want	
  you	
  to	
  play	
  around	
  with	
  it,	
  and	
  let	
  us	
  know	
  what	
  you	
  think.	
  
•  When	
  you	
  see	
  an	
  issue,	
  report	
  it	
  –	
  and	
  provide	
  as	
  much	
  informa:on	
  as	
  

you	
  can.	
  
•  Call	
  for	
  help	
  if	
  you	
  need	
  it!	
  
•  We	
  will	
  do	
  a	
  series	
  of	
  releases,	
  and	
  let	
  you	
  know	
  when	
  there	
  are	
  new	
  

features	
  to	
  test.	
  	
  Please	
  dedicate	
  at	
  least	
  a	
  few	
  hours	
  to	
  each	
  release.	
  
•  Data	
  is	
  s:ll	
  being	
  tested	
  –	
  don’t	
  share	
  reports	
  with	
  clients	
  just	
  yet,	
  but	
  do	
  

share	
  your	
  impressions.	
  

You	
  own	
  this	
  system.	
  	
  	
  
The	
  purpose	
  of	
  this	
  test	
  is	
  for	
  us	
  to	
  respond	
  to	
  your	
  feedback.	
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What	
  is	
  a	
  beta	
  test?	
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Commercial	
  Beta	
  1	
  overview	
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RPR	
  Commercial	
  home	
  page	
  

The	
  three,	
  key	
  features	
  are	
  highlighted	
  right	
  on	
  the	
  home	
  page.	
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Property	
  search	
  

Search	
  for	
  “all	
  proper:es”	
  –	
  including	
  public	
  records	
  –	
  or	
  just	
  lis:ngs.	
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“Deeper”	
  search	
  

Expand	
  the	
  search	
  form	
  to	
  filter	
  by	
  criteria.	
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Search	
  results	
  

View	
  results	
  in	
  a	
  list	
  format.	
  	
  You	
  can	
  filter	
  them	
  on	
  the	
  sidebar.	
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Search	
  results	
  map	
  

Open	
  up	
  a	
  bigger	
  map,	
  and	
  add	
  thema:c	
  map	
  layers	
  from	
  the	
  sidebar.	
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Property	
  details	
  summary	
  

Click	
  through	
  from	
  the	
  search	
  results	
  list	
  to	
  a	
  detail	
  sheet.	
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Public	
  records	
  coverage	
  

RPR	
  includes	
  commercial-­‐industrial	
  public	
  records	
  coverage	
  in	
  99	
  North	
  Carolina	
  coun:es,	
  	
  
and	
  46	
  South	
  Carolina	
  coun:es,	
  including	
  the	
  16	
  in	
  the	
  Charloee-­‐Gastonia-­‐Rock	
  Hill	
  MSA	
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Market	
  analysis:	
  Where	
  are	
  the	
  customers?	
  

Apply up to five sets of filters for a search with multiple variables. 

Charlotte, NC 
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Find	
  customers:	
  Results	
  

Areas	
  of	
  concentra:on	
  are	
  iden:fied	
  by	
  shading.	
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Full	
  analysis	
  results	
  

But,	
  you	
  can	
  modify	
  each	
  filter	
  in	
  the	
  sidebar	
  to	
  refine	
  the	
  match.	
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Business	
  loca5on	
  analysis	
  

Search	
  by	
  business	
  type	
  and	
  general	
  area.	
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Business	
  loca5on	
  results	
  

Results	
  are	
  sorted	
  to	
  show	
  areas	
  where	
  there	
  might	
  be	
  excess	
  demand.	
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Place	
  a	
  business	
  

Reversing	
  that	
  ques:on,	
  we	
  can	
  show	
  retail	
  businesses	
  that	
  are	
  needed	
  in	
  an	
  area.	
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Business	
  fit	
  to	
  loca5on	
  

Chart	
  shows	
  areas	
  where	
  there	
  are	
  too	
  many,	
  or	
  not	
  enough	
  of	
  certain	
  types	
  of	
  retailers.	
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Categories	
  of	
  analysis	
  

“Who	
  they	
  are,”	
  “What	
  they	
  do,”	
  “Where	
  they	
  live,”	
  “What	
  they	
  buy,”	
  and	
  “What	
  it’s	
  like.”	
  

Charlotte, NC 
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Market	
  analysis:	
  Where	
  are	
  the	
  customers?	
  

Apply up to five sets of filters for a search with multiple variables. 

Charlotte, NC 
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Who	
  they	
  are	
  

Select	
  demographic	
  or	
  customer	
  segmenta:on	
  criteria.	
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What	
  they	
  do	
  

Search	
  by	
  industry	
  of	
  employment.	
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Where	
  they	
  live	
  

Search	
  by	
  lifestyle	
  segment.	
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What	
  they	
  buy	
  

Select	
  from	
  mul:ple	
  retail	
  and	
  service	
  categories.	
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What	
  it’s	
  like	
  

Filter	
  by	
  key	
  demographic	
  criteria	
  and	
  trends.	
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Building	
  a	
  report	
  

Property,	
  Trade	
  Area,	
  and	
  Analysis	
  reports	
  are	
  all	
  configurable.	
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PDF	
  reports	
  
	
  

Property	
  Profile,	
  Trade	
  Area,	
  and	
  Neighborhood	
  Summary	
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Analyze	
  by	
  thema5c	
  map	
  

Select	
  from	
  mul:ple	
  map	
  layers	
  for	
  a	
  visual	
  analysis.	
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Thema5c	
  map	
  results	
  

Analysis	
  indicators	
  are	
  shaded	
  at	
  a	
  variety	
  of	
  geographic	
  levels.	
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Map	
  search	
  area	
  drawing	
  tools	
  

Draw	
  a	
  simple	
  box	
  to	
  search	
  a	
  rectangular	
  area.	
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Map	
  search	
  area	
  drawing	
  tools	
  

Search	
  by	
  radius.	
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Map	
  search	
  area	
  drawing	
  tools	
  

Draw	
  and	
  adjust	
  a	
  complex	
  polygon.	
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Map	
  search	
  area	
  drawing	
  tools	
  

Search	
  by	
  drive:mes.	
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Map	
  search	
  area	
  drawing	
  tools	
  

Search	
  by	
  distance	
  from	
  a	
  point.	
  



	
  	
  	
  

•  Dedicated	
  support	
  staff:	
  toll-­‐free,	
  live	
  chat,	
  and	
  email	
  

•  Issue	
  tracking	
  system:	
  submit	
  feedback,	
  a	
  ques:on,	
  or	
  log	
  a	
  bug	
  and	
  
receive	
  updates	
  on	
  its	
  status	
  as	
  it	
  is	
  researched	
  and	
  resolved	
  

•  Test	
  group	
  forums:	
  a	
  special,	
  private	
  sec:on	
  of	
  the	
  RPR	
  Support	
  Site	
  for	
  
testers	
  in	
  each	
  market	
  

–  News	
  and	
  announcements	
  on	
  the	
  beta	
  

–  Help	
  content	
  and	
  :ps	
  

–  Known	
  issues	
  log	
  

–  Release	
  schedule	
  and	
  new	
  features	
  for	
  tes:ng	
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Resources	
  for	
  beta	
  testers	
  



	
  	
  	
  

•  May	
  8:	
  Kickoff	
  class	
  and	
  hands-­‐on	
  training	
  

–  Distribu:on	
  of	
  tester	
  creden:als	
  

–  Interac:ve	
  review	
  of	
  site	
  

–  Demonstra:on	
  of	
  issue	
  repor:ng	
  and	
  support	
  systems	
  

•  Late	
  May:	
  Addi:onal	
  groups	
  in	
  other	
  markets	
  na:onwide	
  begin	
  tes:ng	
  

•  There	
  will	
  be	
  3	
  –	
  4	
  soXware	
  releases	
  aXer	
  beta	
  1	
  

–  Each	
  will	
  contain	
  new	
  features	
  and	
  changes	
  to	
  exis:ng	
  features	
  

–  We	
  ask	
  that	
  you	
  dedicate	
  at	
  least	
  a	
  few	
  hours	
  to	
  each	
  release	
  and	
  provide	
  your	
  
feedback	
  

•  Late	
  summer:	
  planned	
  produc:on	
  go-­‐live	
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Beta	
  schedule	
  and	
  next	
  steps	
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Ques:ons?	
  



	
  	
  	
  

blog.narrpr.com/commercial	
  

Thank you! 


